














Wisconsin Small Space Display Papers
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NORTHEAST REGION

Algoma Kewaunee County News

Ashwaubenon-Hobart Press

Brillion News

Chilton Times-Journal

Crandon Forest Republican

Eagle River Vilas County News-Review
Eagle River North Woods Trader

Edgar Record-Review

Florence Mining News

Howard Suamico Press

Kaukauna Times-Villager

Kiel Tri-County News

Marinette EagleHerald*
Marinette EagleHerald Sunday

Marion Advertiser

Marshfield News-Herald*

Marshfield Central WI Shopper Resource

NORTHWEST REGION
Abbotsford Tribune-Phonograph
Amery Free Press
Ashland Daily Press*
Augusta Area Times
Baldwin Bulletin
Black River Falls Banner Journal
Bloomer Advance
Chetek Alert
Chippewa Falls Chippewa Herald*
Chippewa Falls Chippewa Co. Advertiser
Durand Courier-Wedge
Durand Star Shopper
Eau Claire Leader-Telegram*
Eau Claire Country Today
Eau Claire Chippewa Valley Review
Ellsworth Pierce County Herald
Hammond Central St. Croix News

Rice Lake Chronotype
River Falls Journal
River Falls Western WI Buyers Guide
Spooner Advocate
Spring Valley Sun-Argus
Spring Valley Values Shopper
Stanley Republican
Superior Daily Telegram*
Superior Manney’s Shopper
Washburn County Journal
Withee O-W Enterprise
Woodville Leader

36 Newspapers/12 Shoppers
Readership: 651,846

SOUTHEAST REGION
Beaver Dam Daily Citizen*

Milton Courier
Milwaukee Daily Reporter*
Oconomowoc Enterprise

Port Washington Ozaukee Press

Racine Journal Times*

Random Lake Sounder

Ripon Commonwealth Press

Walworth Sharon Reporter

Waterloo Courier

Watertown Daily Times*

Waukesha Freeman*

Waterford Post

West Bend Daily News*
West Bend Advantage

31 Newspapers/3 Shoppers
Readership: 482,262

Fennimore Times

Gays Mills Crawford Co. Independent
& The Kickapoo Scout

Hillsbaro Sentry-Enterprise

La Farge Epitaph-News

Lancaster Grant Co. Herald Independent

Lodi Enterprise

Mauston Juneau County Star-Times

McFarland Thistle

& McFarland Community Life

Middleton Times-Tribune

Mondovi Herald News

Monroe Times*

Mount Horeb Mail

New Glarus Post Messenger

Oregon Observer

Platteville Journal

Portage Daily Register*
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RESEARCH

Newspaper Readership
» 82.5% of Wisconsin adults read a local newspaper in the past week.
»An average of 1.9 people per household read their local newspaper.

»37.6% of Wisconsin's adults have accessed a newspaper web-site for
News or information within the past 30 days.

Readership of Content
Usually or sometimes read:

Main section: 93.8%
Classified ads: 68.5%
Display advertisements: 78.7%

47% of Wisconsinites purchased from a newspaper ad in the last 2 weeks.

58.9% of Wisconsin households take vacations within the state each year.
87.2% of these travelers read their local newspaper.

Wisconsin statewide survey 2009



CATEGORIES

Common categories include:
Auctions

Manufactured Homes

Events, festivals, antigue and auto shows,
concerts

Sporting goods

Steel buildings

Vacation and tourism

Class action

Recruitment




SAMPLE ADS
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Sdturddy, Sept. 27, 2008 9amto4 pm

Edgerton High School Gym, 200 Elm High Dr., Edgerton, WI

e

Featuring Guest Authors:

Klaudeen Hansen, Joanie Zeier Poole, & Jean Brew
Displays » Workshops * Vendors * Quilt & Craft Book Sales » Refreshments
608-884-4408 www.EdgertonBookFestival.com

\-\" ISCONSIN

(3.792"x 2" e R
(3.22" x 27)

Térraceﬂ
Ask how you can get

Custom Builders®
A Third Generation Family Busines
Flex Cash
55’ 000 1553 11th Drive
* Free Upgrades * Free Furniture Friendship, Wisconsin
* Free Appliances * You Choose! (800) 235-0717

www.terracehomes.com

Meodel Home Village
Open Everyday!

(3.7927x 47)
(3.22” x 47
CNA:
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UPSELL

Up sell current customers into the 2x2 and 2x4 networks using the
think it backwards call strategy!

Thinking the call backwards is a sales strategy that addresses the
challenges and objections of the call ahead of the actual call. This
strategy will keep the salesperson focused on the desired end result.

Three parts to Think-it-Backwards:

What product are you going to recommend?

2x2/2x4 network

What needs will it full-full?

Reach broad audience and attract more customers.
Questions to ask?

Where would you like to see more customers?

The more you justify your recommendation with how it will help solve
their needs, the fewer opportunities for objections you'll get.



SAMPLE SALES CALL

Calling a festival that takes place every year in the XYZ town.

Hi, this is Samantha with XYZ Wisconsin newspaper. I've been thinking
about your upcoming festival, and have a couple new ideas that | think
might work for you. But first I'd like to ask you a couple questions to
make sure.

What new things are going on at the festival this year?

Do you have attendance goals?

Where would you like to see more visitors come from?
What sets you apart from other festivals/events?

How can | make your newspaper advertising easier for you?

Sounds like you're really needing to: Increase your attendance this
year, is that correct?
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SAMPLE SALES CALL

Because you need to...increase attendance this year with more
Wisconsin Visitors,

| recommend...trying the 2x2 newspaper network we offer at XYZ
newspaper.

This will help you.... Reach people from the entire SW reqgion of
Wisconsin, | know you said you would like more people in that
area to attend. | can help you place your 2x2 black and white ad in
all 47 newspapers in this area of the state and can offer it to you at

/0% off!

How do you see this network helping you reach more people?
(Answer any objections)

(Restate the same package reinforcing your original idea or propose
new one to fit new information uncovered by addressing objection.)
I’ll create an ad and sample for you to look at. Would you let me
know what you think? And then we’ll discuss a frequency
marketing plan that will work for you. I’ll call you in 2 weeks to
check on results.



SAMPLE SCHEDULE

Frequency discounts are offered on a four week
schedule or campaign, see below:

Sample festival 2x2 account
Week one: SW REGIONAL 2x2: $395
Week two: SW REGIONAL 2x2: $395
Week three: SW REGIONAL 2x2: $395
Week four: SWREGIONAL 2x2: FREE

Total campaign: $1185 for 180 insertions, or $6.58 per
paper!



WISCONSIN %;g Order Form

Newspaper: Contact:
Newspaper Phone: Newspaper Fax:
Client Name: Phone:
Address:

Week(s) of insertion:

Circle Region(s): Statewide Northwest Northeast Southwest Southeast

Statewide Per Region
2X2 $1350 $395
2X4 $2925 $860

Production cost if ad is not submitted in PDF format or camera ready: $50 per hour

Total cost of order:

Please send ad copy in PDF format
(PASS size 3.792 x 2 or 3.792 x 4%)
via email to vadams@cnaads.com or sketch
clearly a sample of how your ad should appear
if you would like CNA to creat the ad for you.
Production cost if not in PDF format or not
camera ready: $50/hour

Fax completed order form to 1-866-512-8845, email to vadams@cnaads.com or mail to:
Customized Newspaper Advertising, 319 E. 5th Street, Des Moines, IA 50309

Deadline: Wednesday 2:00 pm to run the following week.

*CNA prefers to receive ads with payment through the mail.
We allow our member newspapers to fax or email orders only if a check is sent within two days.

AmountPaidtoCNA:____ Newspaper Authorization:
Newspaper discount is 50% off published rates: ~Statewide - $675/81462.50 Per Region - $197.50/8430
* Newspaper must be participating member of the 2x2 Network to qualify for discount.

CONFIRMATION NOTICE
This ad was received by CNA on:
If you don't receive confirmation within 24 hours, please call Vince Adams at 515-422-9053.




Out of state small space
display networks

As with the lowa 2x2/2x4 newspaper
networks, other states have the
same type of programs. If you have
a client interested in reaching into
other states, go to www.cnaads.com
for rates and lists of papers.



www.cnaads.com

DOWNLOADING

All ads are available for download:
www.chaads.com/wnadownloads

Every Thursday at noon, CNA sends out the 2x2 and 2x4
network ads to each participating newspaper to run the
following week.

Also available for download:

»ORDER FORMS- required for all network advertising
orders.

» Sales tools- Brochures

»House Ads

»Research

»Seminar information



www.cnaads.com/wnadownloads

CONTACT

Any questions?

Samantha Fett

Classified Advertising Manager
800-227-7636 ext 126
sfett@cnaads.com
Wwww.chaads.com



mailto:sfett@cnaads.com
www.cnaads.com

